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1970-1990

1510 1857 Infographics became more
ular as mainstream news
Leonardo da Vinci blended English nurse Florence Nightingale pﬁ%lications like The Sunda
written instruction with illustrations combined stacked bar/ pie charts "I)”um es (UIO. Time Maaazine Y
3,000 BC to create a comprehensive guide (Coxcomb chart) to illustrate the and US(A ngda begag ok
Good examples of early on human anatomy. monthly number of casualties and themn to simplif{r informati ong
infographics are Egyptian Tt causes of death explain during the and enhance comprehension
hieroglyphics which formed B e Crimean War. She used these of complicated issues and
language through the use of infographics to help convince Queen Aaiien Sharlas

Victoria to improve conditions in

graphic symbols and icons.
military hospitals.

':"'I-II! '
3%

.....

’ l'ox '
AREIAR Y
MLLLALLE

LAAALLAAL

it

> ——

B -

e i
P
menvomsenc (IS 1786 1850-1870
. . Wy Scottish enaineer Charles Joseph Minard, a Civil
iographics date back o the (| Sl Willam Piayfair ~ Enginee fom France, began combining
ancestors began painting o e B rephical satstcs. One criomost. 2001940
animal portraits on cave walls 1990 ooy gl i famous data visualizations ilustrated the | "e oder era ushered in Isotype, 3
in the south of France. ':,‘:fgﬁ;’::,gﬂf},.e epoﬁ,g}i'ﬁ;as :nd causes of Napolean’s failed attempt to ;‘; @?&?ﬁ:;ﬁﬁ%:?ﬁiﬁ?:;ﬁm
d'Orseme created one Statistical Breviary" Invade Russia. He captured a complex concepts through the use of icons and
of the first graphs in was the first to explain data set for the period (map location, pictures.
order to help explain numeric data through  direction travelled, decline in troops and
how to measure a the use of linear emperature) in a single infographic.
moving object. graphs, pie charts and
bar graphs.

Source: Wikipedia.com © Mark Smiciklas, Digital Strategist, IntersectionConsulting.com
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1972-75: Carl Sagan + Frank Drake for NASA space probes

message of "Hello”
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Infographics: The Power of Visual Storytelling, Lankow, Ritchie,& Crooks



Picture Superiority Effect

Memory retention after 3 days

10% 65%

Text or Audio Only Text + Picture



Snnuhaneous
Processmg Q

Sequential

AT Twenty-five minutes
after three o’clock

N NS

People icons from thenounproject.com collection
© Mark Smiciklas, Digital Strategist, IntersectionConsulting.com




Data Visualizations

Strictly Data

Quantifiable information

Objective

Can represent large quantities of data

May use algorithms or computer programs



2002

\ :lealnhrale N : OPERATIONS R EVIEW

L ITOM nome 9.

: 'ires nv WORLDWIDE UNIT CASEVOLUME BY OPERAITING SEGMENT
- ‘-' ... 'i \X"nlldx\'xdc ll\f.tl 18.7

‘agegroup -

mllion

AFRICA ()

NoRTH america 30%,

|\ N
ASIA l(\“;"

CARTESIAN COORDINATES
EUROPE, EURASIA -
2

) [
M.5 A& MIDDLE EAST S &0

Scenario matrix

LATIN AMERICA 34‘.‘ A

Scenario dimension 1

D ken 3
2 ke 2
2 ke i

Scenario dimension 2

| 2 z 4 s (3 7 g %
Nurmber of Days

[l 587 © Rob Phasd. 2001

http://www.visual-literacy.org/periodic_table/periodic_table.html#



60

40

20

60

40

20

Spain U.S. France U.K.
BAR CHART

20 40 60 80
SCATTER CHART
(or scatter plot)

60

40

20

60

40

20

0O

Spain U.S. France U.K.

LOLLIPOP CHART

1995 1996 1997 1998
TIME-SERIES CHART

100 i
80 _ é
s e
60 _ .
¢ o
40 .
Spain U.S. France U.K.
DOT CHART
(or dot plot)
100 |
U.S
U.K
60 .\‘
Spain ¢—
40 | -
2000 R

The Truthful Art: Data, Charts, and Maps for Communication, Alberto Cairo






Infograpnics

Intended for a specific audience

More subjective .
Visual

Learning
Data iIs communicated through maps, charts,

graphics, illustrations, icons, and text

Graphic Design

Involves narrative

[ ] [ ] [ ]
l | S u a ‘ ‘y I n C ‘ u d e S r r I u ‘tl p ‘ e S e Ctl O n S © Mark Smiciklas, Digital Strategist, IntersectionConsulting.com



troopers

BATTLE OF ENDOR

Rebel Alliance

Return of the Jedi

Luke Skywalker has returned to his home
planet of Tatooine in an attempt to rescue his
friend Han Solo from the clutches of the vile
gangster Jabba the Hutt. Little does Luke
know that the Galactic Empire has secretly
begun construction on a new armored space
station even more powerful than the first
dreaded Death Star. When completed, this
ultimate weapon will spell certain doom for
the small band of rebels struggling to restore
freedom to the galaxy.
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White Space is Not Your Enemy, 3rd Edition, Hagen and Golombisky



EXPLORATIVE NARRATIVE

7 N
CHARACTERISTICS

MINIMALIST © o ILLUSTRATIVE
ONLY INCLUDES ELEMENTS THAT REPRESENT DATA o > DESIGN-FOCUSED
SEEKS TO COMMUNICATE INFORMATION © > SEEKS TO APPEAL TO VIEWER WITH ENGAGING VISUALS
IN THE MOST CLEAR, CONCISE MANNER > INFORMS AND ENTERTAINS

APPLICATIONS

ACADEMIC RESEARCH o© > PUBLICATIONS
SCIENCE o > BLOGS
BUSINESS INTELLIGENCE o > CONTENT MARKETING
DATA ANALYSIS o > SALES AND MARKETING MATERIALS

Infographics: The Power of Visual Storytelling, Lanko, Ritchie & Crooks



Narrow Your FOCUS

Less Is More.

Seek to answer one question.

The more specific, the stronger
the connection.

People relate data to their own lives.
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Most hunted whales

@ Endangered Vulnerable « Least concern

O Official ber of whales h d (1986-2012)¢ : s praves whale‘f/\
) Official number of whales hunte - Sperm whale i 1,264
L ) 831 ‘
Bowhead whale | /-'.\ o z Minke whale
A 83° Humpback whale :

Blue whale

Sei whale

)
-/
1,062

Fin whale
Short-finned pilot whale

The hunters
and the hunted

On April 1 the International Court of Justice in The Hague ordered
Japan to stop whaling in the Southern Ocean Whale Sanctuary
around Antarctica. Japan maintains that many whale species are not
endangered, and last month Prime Minister Shinzo Abe vowed to

“increase efforts” to resume commercial whaling.

Yushin Maru
Japan research
ship type
Flukes

Hitting a whale from
a moving boat is no
easy matter

Dorsal fin

Not common
to all whales

Beater

Grey whale

Omura’s
whale?

A
3,291
3

(1) Hunted under
scientific, objection
and aboriginal permit

(2) Conservation status:
data insufficient

Bow opens to help
aim and fire the
harpoon cannon

Harpooner




Harpoons

Actual
size of the

harpoon
head

>

1880’s 1910 Now
Cold harpoon Grenade harpoon

Japan’s whaling zones

A*JAPAN

Traditional
coastal whaling
Pacific Ocean
Indian Ocean AUSTRALIA
Scientific whaling area

Some whales
canreachupto

40km/h

For scientific research the

Taxonomy

/ ) Most commonly
~AEESEEN

whale is harpooned in the side
to avoid damage to the pinna.
Research is usually justified through
studying how marine mammals hear

hunted before
Odontoceti

explosive
Toothed whales harpoons

Harpooning a whale
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The boat needs to be within at
least 50 metres from the whale

to shoot successfully

Harpoon will be
travelling around
400km/h S

upon impact ﬁ\\% -

3
‘ E Explosive

Whale

» o

Mysticeti
Baleen whales use a filter-feeder
system inside their mouths

.,.,\// \

Harpoon
weight
45kg

Skin  Thick
layer layer
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@

The harpoon carries a penthrite
grenade loaded with 30g
pressed penthrite as explosive

Explosive charge
activates at a depth of
65cm inside the body

o

Blowholes
-,

Lower jaw

Slot

AR N

Hooks are attached with
an elastic cord linked

to the firing pin

. -"/‘

—— Sliding wire
shackle

Whales are
located through
sophisticated sonar
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Whalers aim for the
back of the neck to
cause enough brain
damage to kill or
knock out the whale
within a few seconds

The ship reduces speed
and pulis the whale
alongsnde

PARY] N

Ppe N If the central nervous system, heart,

pas lungs or main vessels are damaged,
the whale usually dies instantly, if not,
more harpoons are fired or the whale is
kept sumerged until it drowns

After exploding the

elastic cord brakes Rope

opening the spikes connected

to the boat
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Why do the Japanese eat whales? Whales hunted in Anctartic Ocean under the scientific permit whaling

In 1947 whale meat made up over 50 per cent of meat consumption in Japan. In 1954, the School Lunch Special permit catches taken since the zero catch limits came into force
Act also included whale meat in compulsory education (elementary and middle school) to improve the

nutrition of Japanese children, The current demand is from less than 10 per cent of the population s oeland (e Horway
Whale meat Japanese opinion about scientific whaling . . . .
demand in Japan wo 1 20 30 4 50 ¢0\% 8 % 100 Whales Japan k:!led3(; minke V{ha!es in M'ay.thfs year along 1,023 1,004
In tonnes v R gk ol O e DA B W N 1.000 — her own coastline, outside the jurisdiction of the
Support » International Court of Justice. 912
. 866 825
Don’t support P e ] 200 — 755
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Sources: International Whaling Commission, The Asahi Shimbun, EI Mundo, The Guardian. SCMP Graphic: Adolfo Arranz
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myspace

THE MELTED MIND OF /A\ F l./\/\ BUFF

You know the kind. That person who interrupts every conversation with obscure film trivia that no
one has the time to care about, much less argue. Afterwards, he'll continue with his best impression
of Chistopher Walken. Here, we preview inside the jumbled mind of a cinephile.

SOURCES: IMDB.COM ALLMOVIE.COM

The Power of Infographics: Using Pictures to Communicate and Connect With Your Audiences, Mark Smiciklas



Ingredients

Engaging topic

New, surprising information

Visually appealing and distinctive

Simple, focused message

Quick and easy to read

Easy to share

Clear, easy to understand data visualizations

Credible data sources



Data Visualization vs. Infographic

Both...seek order
...are informative in nature
...are visual representations of data
...can be static, interactive, or animated

...Involve highly skilled people

Data Viz can go into Infographics

Infographics do not go into Data Viz




Visual Hook

A central graphic that acts as the foundational core for
all your elements.

Eliminates the need for text and/or additional support graphics
The focal point of your design.

To grab attention, use serial position. Place the hook either
at the center or at the very end of the infographic.
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Fye Movement

Depict process and movement.

Use arrows, lines, clustering, and color to lead your viewer’s eye.






Color Coding

Avoid using a legend or key.
Use colors to create meaning.

For example, one color might designate
labels, another to fill chart data, another
to draw attention to icons.



WHITE

RED

BRIGHTNESS

WHITE CAN BE A VERY
POWERFUL COLOUR TO USE
WHEN SHOWING INNOCENCE

VERY EMOTIONAL

RED CAN EVOKE A VERY
RFUL RESPONSE BOTH

ONALLY AND

OR PEACEFULNESS. IT CAN
ALSO BE USED TO EVOKE
FEELINGS OF CLEANLINESS,
STERILITY OR EMPOWERMENT.

NEUTRAL

COLOUR

PURPLE

EXPENSIVE

NEUTRAL REFERS TO
COLOURS SUCH AS WHITE,
GREY & BLACK. THE MEANING
& IMPRESSIONS GIVEN BY
THESE COLOURS ARE EASILY
AFFECTED BY THEIR
SURROUNDING COLOURS.

BLACK

NEUTRAL & AROMATIC

e o

LEGIBILITY

IS ITREADABLE?

IT'S IMPORTANT TO KEEP
LEGIBILITY IN MIND WHEN
CHOOSING YOUR COLOURS,
AFTER ALL HAVING AN
AMAZING COLOUR SCHEME
CAN BE POINTLESS IF NO ONE
CAN READ THE INFORMATION
YOU'VE INCLUDED.

PINK

FEMININE

PINK IS STEREOTYPICALLY A
FEMININE COLOUR, OFTEN
USED IN RELATION TO THE

TOPICS OF BABIES & HEALTH.

THIS COLOUR IS ALSO USED
WHEN TALKING ABOUT
PRETTY OR SWEET THINGS.

YELLOW

VERY LUMINOUS

YELLOW IS OFTEN RELATED
TO HAPPINESS & VITALITY, IT
CAN ALSO BE USED TO
CONVEY OPTIMISM. WE ALSO
USE YELLOW FOR WARNINGS
OR TO SHOW HAZARDS.

COoOoL

COLOUR

A COOL COLOUR REFERS TO
COLOURS SUCH AS GREEN,
BLUE & PURPLE. THESE
COLOURS ARE OFTEN
RELAXING & CALMING,
MAKING THEM MUCH MORE
RESERVED THAN OTHER
COLOURS.

ORANGE

WARMTH

ORANGE IS MOST OFTEN
ASSOCIATED WITH AUTUMN &
WARMTH. IT CAN ALSO BE
ASSOCIATED WITH SPICES,
FRUITFULNESS AND AS IT'S A
CLOSE MATCH WITH YELLOW
IT CAN ALSO SHOW
CHEERFULNESS.

HAVING TROUBLE?

SOMETHING DOESN'T LOOK RIGHT

AROUND 2.7 MILLION OF THE
BRITISH POPULATION ARE
COLOUR BLIND. THESE
PEOPLE HAVE TROUBLE
SEEING COLOUR FROM A
SPECIFIC PART OF THE
SPECTRUM.

BROWN
NATURAL

BROWN IS USED TO PROMOTE
FEELINGS OF COMFORT &
SECURITY. DUE TO ITS EARTHY
TONES IT'S OFTEN ASSOCIATED
WITH ORGANIC PRODUCTS.

WARM
COLOUR

- RED, OR
YELLOW. THESE (
AR ' ) : NERA L1 Y

ENERGETIC OR PO

IcCator

COomim




WATER
WAY TO GO

FACTS ABOUT THE GLOBAL WATER CRISIS,
AKJCCN—, S/ \\‘ TATION, AND SOL 'JT' INS

RESOURCES ACCESS HUMANS
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Keywords

Use callouts or large-scale keywords
to draw attention.

Highlight important data or use to
evoke an emotional response.



Infographic by Cuba Gallery

Camera basics A i i

standaed digtl SLR canmera. The diagrams have been

-
I nfog ra ph lc smpined 1o highhght ondy the key functionality
n

www.cubagallery cone

MIRROR

APERTURE

sssssssssssnashe

LTI T oo

\
\

MIRROR  SHUTIER

The mireor and shutter Mt o

aliow Bght ono the senaoe

Apertu re The aperture i an adjustable hole In the lens which lets ight into the camera
.

It can be adjusted to vary the amount of light on the camera sensor. A Lbege

aperture hets moee Hight in, and small aperture reduces the amount of Sght

-
= Lets moee light into the cansera Lets less light into the canmera ;‘

O O '

f14 (2.8 {56 f8 {22

EHFECT Large Aperture: Very blursry background Small Aperture: Everything stays in focus

cscesscani VIEWFINDER

s DIGITAL SENSOR

Depth Of Field The aperture also controls the depth of field, in simple terms this refers to how
-

mach of the Image stays sharp from the focus point. A lange aperture will create
a shaliow depth of Hield imaking the background Dlurry). A small aperture will

Create a ege depth of fiek] (keeping everything in focus)

| :' “\l s
f e e
_

f14 f5.6 2

[”EU Latge Aperture: Shallow depth of Hedd Small Aperture: Large depth of fueld

Shutter Speed Shutter speed IS the length of time the shatter is open dowing light on the
.

camera seraor. This is sometimes called exposure time, A faster shutter speed

wil frecze action { 1/7250%ec), 3 slow shutter will allow action to blur {1/155e<).

Lets more light into the camerna Lets less light into the camera :‘
L

I/ // @‘- 1/15stc == 1/60stc —> 1/500sec -.@

EHFECT Slow shutter: Blurred action Fast shutter: Helps freeze action




THE

ILLUSTRATED GUIDE TO

.\\~ ’,’.
\\s ”’
— — S s PULREE IN BLENDER I--— STEP 2
- o FREEZE 1T
S CUPS
OR 40 OUNCES @ |
|
STEP 5
FREEZE IN FRIDGE
_ FOR 2 HOURS
STEP 3 0'—'| POUR INTO CUPS
STEP 1
' .
i ENJOY pr —n STEP 6
CLT WATERMELON
\DD LIME CIRCLES ‘
T
USE SMALL ‘

PUSH SPOONS
THROUGH THE

STEP 4 CENTER

@IS

CRAFT SPOONS



How Long Do Animals Live ?

Insect — - .

ro’r m”

mus <rone
@
40
£50 45
Swan parroe goose
50
33 rhinoceros
elephom
60
65

130

uo( i

giant tortoise
red: mammals  black: birds  blue: other vertebrates  yellow: invertebrates " X
Piovured Encyclopedio
ocsyrenn fonass
Average ages which certain animals may be expected to reach, bosed on reports of 2003 ond estimotes ::w s

of biclogists. Individuols have been reported as far older. (Data from Field Musaum of Natural History.]



Use Emotion

Create empathy.

Move beyond dry statistics.



SO
WHAT?

WELL, CHANCES ARE, YOU'RE
RELYING ON OUR POLLINATING
PALS MORE THAN YOU THINK

LOSS OF HONEYBEES
IN THE US ALONE

ANDAS MUCH AS 45X IN OTHER PARTS OF THE WORLD

v SAVE

— {he

BEES

THE SUDDEN AND CONSISTENT LOSS OF HONEYBEES
FROMHIVES AROCUND THEWORLD NOTONLY HAS T R S

SCIENTISTS SCRATCHING THEIR HEADS, 8UT FARMERS
WORRIED ABOUT THE FUTURE OF ACRICULTURE.

’

DIRECT RISK TO POLLINATORS. AS THEIR NAME

INDICATES, THESE ARE CHEMICALS DESIGNED FOOD WE EAT COUNTLESS VARIETIES OF:
TO KILL INSECTS. AND THEY ARE WIDELY DEPENDS ON
VACANCY

.....................................

APPLIED IN THE ENVIRONMENT, MOSTLY A¥ VEGETABLES P SPICES

AROUND CROPLAND AREAS. POLLINATING

INSECTS AP FRUITS A(Y EDIBLE
OILS

AW NUTS

WHICH MEANS...

THE CHEMICALS ARE AFFECTING BEES
— PHYSICALLY AND MENTALLY,
CAUSING LOSS OF FLOWER

RECOGNITION AND HIVE
DISORIENTATION.

WHAT CAN

YO U WILDFLOWERS
REFRAIN FROM USING

CHEMICAL PESTICIDES DO ABOUT lT?

SINCE THE LATE i

1 9 9 o S BEEKEEPERS AROUND THE WORLD
HAVE OBSERVED THE MYSTERIOUS
4“'

AND SUDDEN DISAPPEARANCE OF
aw o oW Y BEES, AND REPORT UNUSUALLY
auv HIGH RATES OF DECLINE IN
v 4 HONEYBEE COLONIES.
auv

*  IT'S UP TO US TO MAKE A -
CHANGE AND DO OUR PART . MAINTAIN HABITAT
TO BRING THE HONEYBEE CONSERVATION

POPULATION BACK TO LIFE,.

INCREASE THE AMOUNT
OF NATURAL HABITAT
ON FARMS
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HOW TO THINK VISUALLY

pie chart venn diagram concentric diagram

o

line chart area chart scatter plot

bar chart tape diagram gantt chart
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sunburst chart

tree map
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4
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-
|
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bubble chart

fan chart

grid

by Anna Vital

periodic table



arc diagram sankey chart spiral graph
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timeline flow chart binary tree decision tree block scheme
pyramid funnel spoke wheel staircase game strategy sketch

.
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anatomy

a

n
a

I solar system clock face
O
g

| d
e

S

domino effect roller coaster experiment root tree circulatory system
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n L ()l - N
| iceberg mountain layers of the onion sandwich clock face
O
|
domino effect roller coaster experiment

Fiaxsda

meat cuts

life of a household life of a city marathon evolution

~ -y ~
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N |-

the playing field factory tool set conveyor beit road the machine
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JOEY DONUT’S YEAR IN REVIEW

ANNUAL SALES

$292,200.00

ANNUAL REVENUE BY DONUT TYPE

L L

L

MAPLE BAR SPRINKLES JAM-FILLED
$93,504 $70,128 $58,440
L 1
BEAR CLAW OLD-FASHIONED
$46,752 $23,376
BEST DAYS FOR DONUT SALES
SUN e 24%
MON I 8%
TUE I 12%
WED S 20°%
THU . 16 %
FRI R 12°%
SAT 1 8%
I | | |
0 259% 50%

2011

MONTHLY DONUT SALES

30,000 _ 7 y ) // 7
22,500 _ %/ ) % y 7/%/ %'/ %
wae 0997y
B i

M i1ilii1i11
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

DONUT SALES BY TYPE HIGHEST PERFORMER

MAPLE BAR $93,504
R R e
| [ | | |
0 $50,000 $100,000
LOWEST PERFORMER
OLD-FASHIONED $23,376
LEGEND |-| | | |
—_ 0 $50,000 $100,000
B 32% MAPLE BAR
B 24% SPRINKLES
20% JAM-FILLED
Bl 16% BEAR CLAW
B 8% OLD-FASHIONED

Infographics: The Power of Visual Storytelling, Lanko, Ritchie & Crooks



Be Truthful.

A successtul infographic is dependent

on quality research. Not just design.

PRODUCTION COSTS
U.S. dollars per unit

550 = Product 1 - 270

450 — Product 2 e

350 = | | | | - 0
2008 2009 2010 2011 2012 2013
PRODUCTION COSTS
U.S. dollars per unit

600 =
Product 1

500 —

400 —

300 =

— W"\ﬂ—w
Product 2

100 —

0= 4 I | | I [
2008 2009 2010 2011 2012 2013




WINEEIIIB The NSW Health
Visuals system is...

Rur

» RECRUITING MORE
NURSES'

of the extreme poor
live in rural areas

.
2008/09 2009/10 2010/11 201112 to March 2013 % i g ﬂ

Ak
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https://www.theguardian.com/news/datablog/gallery/2013/aug/01/16-useless-infographics

Presidential Election Main native Cities where the

Results 2010 language protests against
51% or more of the vote 20% or more of the citizens president
i Tymoshenko (pro-Western) | s Ukrainian Yanukovych began

B Yanukovych (pro-Russian) B Russian

On each region of Ukraine,

...strengthening ...creating a
what percent of the trade ties with the custom Union
population is in favor of... European Union with Russia

WEST
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0% 50% 100%

The Truthful Art: Data, Charts, and Maps for Communication, Alberto Cairo



How Music Preferences

B e F UNC tl OnNa | . Have Changed in Two Decades

Music styles preferred by University of Miami students.
Survey based on interviews with 1,000 students.
SOURCE: WishfulThinkingData Inc.

How Music Preferences Have Changed in Two Decades 1994 2014
Music styles preferred by University of Miami students. Survey based on interviews with 1,000 students. | |
SOURCE: WishfulThinkingData Inc.
o / HarRoes
Classic Classic
Country Country
Hard Reggae Hard 30 —
Reggae Rock _. Rock
. S ————— ____ Samba
g - ., 20 — - Hlp-HOp
Hip-Hop
Hip-Hop |
10 — Reggae
Samba Samba \‘\‘ Country
- Classic

The Truthful Art: Data, Charts, and Maps for Communication, Alberto Cairo



Be Beautiful.

Percentage of people who claim to enjoy People who claim to enjoy Fish & Chips (%)
eating Fish & Chips
30 7 ' s UK.
OF, R 2
-~ Brazil
- — 20 -
X == United States
15 United Kingdom
== China
10 == Nigeria 10 - U.s
i Brazil
b _——
L T T T T T P T T T T T R lnge"a
2002 2004 2006 2008 2010 2012 2014 2001 2005 2010 2014
2001 2003 2005 2007 2009 2011 2013 S ich: ConiplatialyFakaDit i
Source: CompletelyFakeData, Inc.

The Truthful Art: Data, Charts, and Maps for Communication, Alberto Cairo



From first
published

to masterpieces

Visualized are the authors of the 100 best
english novels of 1900 according to the
Modern Library ranking

Authors are represented through circles
showing their life span where their debut
novel, their masterpiece(s) according to the
raking are positioned.

Authors' order points out the time-gap
between the debut novel and the first
published novel selected from the Modern
Library ranking (masterpiece).

Debut novel and first masterpliece correspond

for the first 22 authors.
Information about authors' hometown and
novels' ranking are reported as well.

SOUrces:

biography.com, britannica.com, modernlibrary.com

w to read it?

Authors are ordered from
the earliest success to the last one.
olons
Al North Amerio
Esrope South Amarice
nuzobess
nowl rasking poritica

Author name
84 -Homxtown
100 yoars bieth
.
clrcumflorence =
[ lifespan

distance betwyen
Sobud movel and it meterploce

age el second masterpiece
og¢ af third matterpioce
age of fourth masierpiece

.- fint masterplece
e [ colncide wizh debut

avthor sl alive

moved padithed posthursous

The visualization has been designed

and produced by Accurat (www.accurat.it),
and was originally published in italian

on La '?.cuura the sunday cultural

supplement of Corriere della Sera.

Carson McCullers
17 - Columbus

23

50

Jerome D. Salinger
64 ~New York

91

James T. Farrell
29 -Chicago

\

75

Sinclair Lewis
68 -Sauk Centre

665

Rudyard Kiplin
"73 -Bombc_\l" e

John Dos Passos
23 - Chicago

~

\

74 /.‘2

Vladimir Nabokov
4. 53 - Saint Petersburg

(\3\‘-\

Norman Mailer
51 - Long Brarch

84, ,
® 25

James Joyce
3. 1,77 = Dublin

James Dickey
42 -Atlanta

William Faulkner
6,35.54 - New Albany

—
> -
2>

Anthony Burgess

65 -Manchester

N

76

John Steinbeck

10 -Salinas

Kurt Vonnegut
18 -Indianapolis

85

)

Samuel Butler
12 -Langar Rectory

Ernest Hemingway John O'Hara

45,74 - Oak Park 22 - Princeton
A N\
029
65 4
Iris Murdoch Joseph Heller
95 = Dublin 7 - New York
So 3
76
. ‘
\ /35 __o;s
Thornton Wilder Arthur Koestler
37 - Madison 8 -Budapest
78 - 78
Sherwood Anderson Edith Wharton
24 -Camden 69, §8 -New York
65 /( A\ & /f;.
Aldous Huxley Jack Kerouac
55 - Lowell

44,5 ~Godalming

Arnold Bennett

87 -Hanley 8¢ -Dublin

s

74 28
6.‘"\ / & \ /

William S. Maugham Henry Green
66 -Paris ¢ 89 ~Tewkesbury
91 ~

Wallace Stegner ¢an Rh
82 -Lake Meﬂﬁn ';4 -Roscu{s
. So -
83

Theodore Dreiser
33 16 - Terre Haute

74 é 20

\.

54

Ralph Ellison
19 -Oklahoma City

So,

Dashiell Hammett
56 - Saint Mary's County

67\ 35

Vidiadhar S. Naipaul

72, 83 - Chaguanas

$
| & &
- )
b
\ ]

X

Elizabeth Bowen  George Orwell

31, 13 -Motihari

Graham Greene
40 ~Berkhamsted

$7

N
-p
/.ﬁ
\

Anthony Powell
43 - London

95 -

James Baldwin
39 - New York

b

*29

David H. Lawrence
9, 48, 49 £astwood

Muriel Spark
=6 - Edinburgh

53

Henry Miller
50 nlgcyw York

89

Virginia Woolf

1§ - London

/:;

59

Booth Tarkington

100 -Indianc

2
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Richard Hughes

71 -Weybridge

76
®20

Paul Bowles
97 -New York

89

39

John Fowles
93 - Lelgh-on-sea

N

79,

737

Francis S. Fitzgerald
2, 28 ~Saint Paul

Nathanael West
73 - New York

37

Malcom Lo
11 -Birttnhta‘:}ny

\

43'

Ford M. Ford
30. 57 - Merton

James P. Donleavy
99 -New York
87 S

®29

Jack London
88 -San Francisco

Joseph Conrad
85, 67, 47, 46 -Berdychiv

Saul Bellow
81, 21 dachine

William Kenn
92 -Alba ol

S5

Lawrence Durrell
70 - Jalandkar

N\

o

78

James Jones
62 -Robinson
®30

56

William Golding

41 -Newquay

S2

Edward M. Forster
79,33, 25 - London

Evelyn Waugh
34,75, S0 - London

Robert Graves

14 -London

%

/

>

L. Doctorow
36 -New York

Saw

Richard Wright

20 -Roxie

32

§2

Walker Percy
60 -Birmingham

i1

o
45

Erskine Caldwell
91 -Coweta County

N

54

Salman Rushdie
90 -Bombay

\

S

Philip Roth
52~ h&mrﬁ

Willa Cather

61 -Gore

Henry James
26, 27, 32 - New York
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