Semiotics

[meaning through signs + symbols]

ART301



WITHOUT LANGUAGE, THOUGHT IS A VAGUE,

UNCHARTED NEBULA.

-FERDINAND DE SAUSSURE




Semiotics

The study of signs and how
these signs are used in
everyday communication.

A sign represents
something which is
not present.
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— lcon direct resemblance

Index points to; learned
i
Word
as symbol
abstract representation
Symbol

of tree




PuUrpose

Warnings

Labels + |ldentification
Advertise/Sell

Information ’.

Navigations (wayfinding)




Example:

Starbucks

Now try these

jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.html



Starbucks

http://jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.htm!


http://jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.html

Cocacola

http://jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.htm!



http://jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.html

Oreo

http://jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.htm!



http://jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.html

McDonalds

http://jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.htm!



http://jayce-o.blogspot.com/2011/05/semiotic-quiz-visual-sensibility-test.html

Signifier: a symbol, sound, or image

sign
(as a word) that represents an RAVCE

Stimulant + Meaning
Signified: a concept or meaning as =~ “——
)L : . sign
distinguished from the sign through ¥

which it is communicated

Semzotzcs

In its simplest form, Se an be describe [signs. Not signs
normally the nl f signs, but signs in 2 muc hlr 11 or coatext that includes
In capable « ru.lmlr I representing a separate meaning



Visual Code

A nonverpal message that:

- sets the tone or mooo
- creates meaning through contextual clues

- a "visual voice” to communicate a message
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color can be a code that supports the content of the message
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Which book cover, by Paul Sahre,
has the most impact in conveying

passion, taboo & excitement?
Why?



BLACK: mysterious, authoritative, dark, elegant, sophisticated

WHITE: innocent, pure, spiritual, clean, bridal

Vs
v
GRAY: neutral, smart, bored, cold, serenity, wisdom, elderly

RED: intense, emotional, love, passion, anger, power, danger, blood

BLUE: tranquil, peaceful, loyalty, trusting, coldness, sadness

YELLOW: active, cheerful, childlike, joy, caution, spontaneous

/

PURPLE: royalty, luxury, spiritual, romantic, artificial (rare in nature)
GREEN: natural, growth, fresh, greed, ambition, easy on eye and relaxes the mind

ORANGE: fun, energetic, challenging, youthful, sporty, provocative

color can convey objective, subjective,
and emotional meaning in a powerful way



YELLOW © RED ® BLUE & GREEN
OPTIMISTIC AND YOUTHFUL ENERGY ) CREATES THE SENSATIONAL OF ) ASSOCIATED WITH WEALTHY
OFTEN USED TO GRAB INCREASES HEART RATE TRUST AND SECURITY THE EASIEST COLOR FOR THE
ATTENTION OF WINDOW CREATES URGENCY OFTEN SEEN WITH BANKS AND EYES TO PROCESS
SHOPPERS OFTEN SEEN IN CLEARANCE BUSINESSES USED TO RELAX IN STORES

SALES
) ORANGE ® PINK © BLACK © PURPLE
> AGGRESSIVE ROMANTIC AND FEMININE POWERFUL AND SLEEX IS USED TO SOOTHE & CALM
CREATES A CALL TO ACTION: USED TO MARKET PRODUCTS USED TO MARKET LUXURY OFTEN SEEN IN BEAUTY OR

SUBSCRIBE, BUY, OR SELL TO WOMAN AND YOUNG GIRLS PRODUCTS ANTI-AGING PRODUCTS



repeated encounters with

colors combined with shape

can embed meaning
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color can strengthen a message




Mcl.)onald's

™

can color make your hungry for fast food¥¢



what code is this logo transmitting?



Gestalt Principles

suggest that the human brain will naturally

group together elements of a similar size,

shape, color and location.

GSIAT

noun \ 99+'stélt

understanding the whole, designers can use these principles to effectively

not merely the sum of communicate content with form.
1ts parts.

gestalt principles are especially effective in the

design of logos and iconography.
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closure proximity  continuation ﬁgure and ground
(tree within the letter “A")

the gestalt principles of visual
perception are powerful tools
for graphic designers



10.16 Law of Grouping by 10.17 Law of Simplicity. 10.18 Law of Constancy. 10.19 Law of Closure.
Similarity. These dots are asso- The process of elimination Because the squareis a The eye tends to complet
ciated because they share a or reduction. The one block simpler shape, the viewer a contour and ignore
common characteristic in the Is simpler than the many, will still read the distorted gaps. The triangle can
form of a line, which becomes but in that perception, the perspective as a square. be perceived here, even
an associative link. functionality of the many though there are large

Is also removed. gaps in its contour.
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Gestalt: Law of Similarity




Gestalt: Laws of Proximity,
Uniform Connectedness & Continuation

FProximity
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10.14 TURNER DUCKWORTH,
LONDON + SAN FRANCISCO.

Royal mail stamps celebrating
British airplane designers.
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ROYAL MAIL FIRST DAY COVER




lcons, Symbols, and Logos



lcons

A sign that has a direct
resemblance to the thing
it represents.

An icon is a generally
accepted visual, pictorial
or symbolic, to represent
objects, actions, or
concepts.




an icon is a simplified
representation of a subject and a
symbol of the thing it represents
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PICTORIAL REPRESENTATION ELEMENTAL VISUAL

A PHOTOGRAPH

o, "D
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ARBITRARY/RANDOM SYMBOLIC

icons can be representational
or abstract



Configure

Help

common icons



l[deogram
a graphic symbol that

represents an idea or
concept, distilled to its

Most simple form.



Pictograms

An ideogram that conveys
ts meaning through its
pictorial resemblance to

a physical object.

Purely visual,
nonverbal meaning.




What do these
sketches have
e

INn common




How to Create an Icon Sketch

1.distill an object or iIdea down to Its
‘Tl? oo

Psycho Roseenay’s Baby  Spider-Man IS necessary to communicate

- - e e

@

basic elements or qualities.

2.ask yourself whether something

your concept.
3.remove any unnecessary detalls.

4.simplify. simplify. simplify.
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Football Gymnasiics - Gymnastics - Handbadl Hockey
Artishc Rhythmic

e K

Rowing Saling Shooting Swimming
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Tennis Trampoine Triathion Voleyball




How to Create Unity

Consider using similarity of:

shape

color

ine quality

style

medium

texture

figure/ground relationships
oalance

scale

Underlying concept should also help to unify.



Back To The Future Back To The Future Back To The Future
ll\ Part Ii Part Il
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Highway to hell
A s0rg by AC/DC

~ X

gestalt principles
used to create
relationships

Stop! in the name of love
A S0ng by The Supremes




similar shapes and color can
be used to construct an icon



although the shapes differ, the
two share similarity of line quality
and repetition of elements



icons are often used in games






icons can be enclosed with a simple shape
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What characteristic creates the
relationship in this icon set@

e @




What elements create the
relationship in this set@
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Student Examples
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Greek Mythology Icon Set



THE SONGS OF THE RED HOT CHILI PEPPERS ICON SET















Xena: Warrior Princess Icon Set
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Doctor Who Icons



Infographic Poster
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THE CITY -
THAT NEVER
SLEEPS

TOP 5 MONUMENTS
VISITED IN NEW YORK CITY

- NEWYORKCITY



CHOCOLATE
mee OAA O

PEANUT BUTTER CUP MILKY WAY

' ﬂOm.llll

MALTESERS MUNCHIES KIT KAT CHUNKY

2 @O m
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DAIRY MILK (VARIOUS) DOUBLE DECKER MEMs KINDER EGG
WISPA WHITE GOLD CARAMEL EGG
ONOT REAL BUT SHOULD 86
TOBLERONE TOBLERONE AERO MINT AERO CHOCOLATE FUDGE FINGER
WHITE CHOCOLATE MILK CHOCOLATE
TURKISH DELIGHT CHOCOLATE TOFFEE CRISP WALNUT WHIP TIME OUT

FLOKKCREATIVE.CO.UK



